
Jack-Morgan Mizell, PhD
U X  R E S E A R C H E R

ProRle
Practical problem-solver with a background in cognitive psychology and 7+ years of 

applied research experience in tech, education, and .nanceI q employ xualitative and 

xuantitative research methods to understand compleD problem spaces, drive product 

strategy, and empower decision makersI

veletanW Eork xpserience
Quantitative UX Researcher, Meta - Consumer Insights (contract)

M E C E B 2 E R  0 — 0 0  N  P R E S E T •

f Mesigned and implemented a multi-part evaluative plan with cross-'unctional 

partners to track the user eDperience o' generative Aq messaging 'eatures with 

surveys, log analysis, and interviews

f qn'ormed strategic product priorities through comprehensive research 

combining large behavioral & survey analysis with a jobs-to-be-done 

framework to understand userOs mental models using with R and SQL

f 1wned international usability and A/B testing 'or product improvements 

leading to growth in key user segments, growth by 5I3 million daily users, and 

topline sentiment by %L

f Ensured leadership had a complete picture o' product success 'or key initiatives 

through compelling storytelling o' cross-'unctional insightsI

Mixed-Methods UX Researcher, Microsoft - Cloud Solutions (contract)

A P R q V  0 — 0 0  N  T 1   E B 2 E R  0 — 0 0

f (Ved 'oundational user interviews through cross-functional collaboration 

that led to direct improvements in product discoverability+)53Lj and 

usability+)%—Lj

f Conducted secondary research studies leading to 53) improvements to 

compleD sales products 'or internal and eDternal users

f Mesigned a web 'eedback system to collect and evaluate user belie's and 

attitudes at scale through touch-point surveys and telemetry

f Bentored an internship pro&ect to ensure the usability G utility o' a data 

visualization & analytics dashboard 'or cloud-computing products

Quantitative Researcher , Rum Creek - Web3 Analysis (contract)

A U * U S •  0 — 0 —  N  A P R q V  0 — 0 0

f qncreased investment returns in the web% space by implementing advanced 

social media & machine learning analytics to identi'y promising products (and 

inZuence .nancial strategies

f Ved digital ethnography studies to understand bottom-up digital communities 

and identi'y key aspects o' success'ul pro&ects 'or product development

(8Promoted from Data Analyst position in May 2021

f qmproved data collection and analytics pipelines through automation to improve 

e'.ciency using R and SQL

Doctoral Researcher, University of Arizona: Psychology, Tucson
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A U * U S •  0 — 5 @  N  B A:  0 — 0 0

f 1wned a multi-year research project culminating in a 5-million-dollar grant , % 

scienti.c papers, and multiple international con'erence presentations

f Pioneered online behavioral testing eDperiments 'or the department, 

developing best practices and leading to the success'ul completion o' 0—) 

pro&ects across teams

f 2uilt novel metrics to understand drivers o' economic behavior using 

computational models

Laboratory Manager, McKnight Brain Institute, Gainesville, FL

B A R C H  0 — 5 3  N  N U T E  0 — 5 @

f Managed multiple research projects simultaeously including design, data 

collection, establishing data cleaning, analysis, and reporting

f Bentored z research assistants, teaching them about research design and 

analysis to success'ully lead their own pro&ects

f Responsible 'or day-to-day lab duties, including invoicing, deliveries, schedules, 

(and eDperimental preparation

Freelance Survey Researcher

M E C E B 2 E R  0 — 5 z  N  N U T E  0 — 0 5

f Mesigned and conducted end-to-end survey research pro&ects using Jualtrics 

and R 'or %—) clients

f Put together reports and presentations 'or stakeholders including data 

visualizations and statistical analyses +•-•ests, AT1 As, and regressionsj

xuAcaWion
PhD, Cognitive Psychology, University of Arizona

Momain EDpertise: behavioral economics, decision making, bias, behavioral testing

M.A. Psychology, University of Arizona

BA, Linguistics, University of Florida

juuiWional Pro#ecWL
Neuromatch Summer School in Computational Neuroscience & AI

f Completed a pro&ect-based course on data analysis, arti'cial intelligence and 

machine learning taught in Python

f Capstone Pro&ectO Using Principal Component Analysis on Teural •ime Series 

Mata to Understand Mecision-Baking

University of Arizona DEI Climate Project

f Ved 'ocus groups and in-depth interviews to identi'y key needs and areas 'or 

improvement at the University o' AriWona around Miversity and E�xuity

f Shi'ted strategic direction by presenting to leadership end-to-end survey 

research on the 'rexuency and severity o' pain points 'aced by workers

https://github.com/jackmizell12/NeuroMatch-2020-Capstone-Project
https://github.com/jackmizell12/DEI-Climate-Survey

